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Abstract:

This research aims to develop a branding design strategy based on the actual professional
practices followed by designers in the Saudi market, reflecting real-world workflows and
enhancing the quality of brand outputs. The researcher adopted a descriptive-analytical
approach, applied to a purposive sample of twelve professional brand designers who meet the
criteria for practicing strategic branding design in the local market.

The theoretical framework addressed key concepts such as brand identity, strategic brand
design components, and relevant global models. The study provided an in-depth analysis of
the stages designers follow in executing branding projects, the tools they employ, and the
recurring challenges they face, such as clients’ lack of awareness and time constraints.

The findings revealed a consistent methodological path shared by the participants, typically
comprising six main stages. Based on these insights, a proposed four-stage strategy was
developed to foster strategic thinking, unify the workflow between designers and clients, and
establish a practical, locally applicable professional framework.

The study recommends testing the proposed strategy in real-world settings and developing
training programs to support its academic and professional implementation.

Keywords:

Brand Strategy, Professional Practice, Brand Design, Graphic Design.
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